


Be a Mentor 

 
http://www.youtube.com/watch?v=bFIFvXQ4Cfo&feature=youtu.be  

http://www.youtube.com/watch?v=bFIFvXQ4Cfo&feature=youtu.be
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1. The Pitch  

2.Materials 

3.Methods 

 



“Tell me about your program…” 

“What exactly do you do???” 

“I'm curious about mentoring, 
but what is it?” 



The Pitch needs to include: 

1. Focus – who & what 

2. Mode – type of program 

3. Setting – where / location 

4. Duration – how long 

5. Frequency – how often 



Activity 

 

Write down your program’s  

Focus, Mode, Setting, Duration and Frequency 

on the cards in front of you 

 

 



The Elevator Pitch 

Can you recruit a 

volunteer in the time 

it takes to get from 

Level 27 to the 

ground floor??? 

 

 



The BBQ Test 

Can you recruit a 

volunteer and cook 

a snagga at the 

same time??? 



Activity 

 

Practice your pitch in pairs. Look for: 

 Focus  

 Mode  

 Setting  

 Duration 

 Frequency  

 

 



Pitcharamarama 



Essential Marketing Collateral: 

• Your Pitch 

• Brochure / Posters 

• Web presence   

• Volunteer Position Description 

• Application Form or EOI 



Recruitment Plan – Initial Tasks: 

• Decide on how many volunteers 

• Calculate when you need them by 

• Define your target market 

• Study your target market  

• Check your budget and resources 

• Tailor your recruitment initiatives 



Activity 

 

In groups, discuss a range of 

recruitment strategies, both 

conventional and unconventional. 

 

 



Create a buzz around your program…  

enthusiasm is contagious! 

 

http://www.youtube.com/watch?v=zkxeXqgegMM&feature=youtu.be 

http://www.youtube.com/watch?v=zkxeXqgegMM&feature=youtu.be




 

 

 

 

Volunteer Recruitment Officer Volunteer 

or 

Recruitment Working Group 



 

 

 

 



The bigger the investment  

the bigger the return 



What sets you apart? 



Who are you appealing to? 






